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WELCOME AND
PURPOSE

A Welcome and Purpose

A Introduction by Michael
Brady from Generosity
Wealth Management

A Focus on practical,
experience -based talk

A Using Al to enhance
financial advisory practices

A Avoiding abstract theory




CONTEXT

A Goal for Business Growth
A Aim for 5x or 10x growth over 15 years
A Utilize junior partners for expansion

A Strategic Hiring
A Recruit skilled professionals to enhance capabilities

A Al Leverage
A Implement Al technologies to optimize operations

A Importance of Time
A Time as a critical resource for scaling practice
A Efficient time management to achieve growth



TIME MANAGEMENT

A Income vs. Time Expenses
A Reducing time on low -value tasks

A Frees up time for high -value tasks

A Opportunity Cost
A Administrative tasks detract from business growth

A Why Al? The Big Picture
A Al can automate low -value tasks

A Allows focus on strategic activities



Al AS A VIRTUAL
ASSISTANT

A Comparison with Human Assistant
A Al can delegate tasks like a human assistant

A Verification of outputs is necessary

A Mindset and Delegation
A Poor delegators expect exact replication
A Struggle with Al due to user mindset

A Issue lies with the user, not the tool



GRAMMARLY (GRAMMAR
- CHECKER)

A Grammarly Overview
A Grammar and style checker
A Available at www.grammarly.com

A Usage
A Real-time suggestions in email, Word, and online forms

A Impact
A Enhances professionalism
A Saves time
A Refines client communications

A Example
A Suggests clearer phrasing for client emails

A Pricing




JUMP Al
(NOTE -
TAKING
AND
MEETING
SUMMARIE
S)

A Usage
A Cambridge -approved
A Transcribes Zoom/client meetings
A Customizable outputs (narrative, tables,
to-dos)
A Features
A Auto-joins Zoom

A Summarizes discussions (client
concerns, recommendations, action
items)

A Example

A Client Introduction
A Impact

A Pricing

A Alternative



KUTOOLS

(MICROSOFT

ENHANCE -
MENTS )

A ExtendOffice: Kutools for Excel, Word &
Outlook

A Boosts productivity by streamlining
repetitive tasks
A Usage

A Add -ons for Microsoft Word, Excel, and
older Outlook

A Automates Excel data cleanup for client
reports
A Impact
A Saves time on document formatting and
data processing
A Pricing
A Approximately $49 one -time purchase for
Kutools for Excel
A Includes 2 years of free upgrades
A Estimate valid until 2025

A Note



L ARGE
L ANGUAGE
MODELS
(GROK,
CHATGPT,
COPILOT)

A Usage of Grok, ChatGPT, and Copilot

A Grok for news summaries, client
explanations, and brainstorming

A Example: Generated a two -paragraph
explanation of donor -advised funds for
client Joe in less than a minute

A lmpact on client education and marketing

A Saves time on client education

A Marketing examples like 10 Boulder -
themed business names

A Pricing for Grok, ChatGPT, or Copilot

A Estimated cost: ~$20/month (2025
estimate)

A Note on Grok integration

A Integrates with x.com profile for
personalized insights



FP ALPHA
(DOCUMEN
T
ANALYSIS
AND
INSIGHTS)

A Usage of FP Alpha
A Uploads client documents for graphical
Insights
A Provides CPA/attorney talking points
A lmpact on Financial Planning
A Saves time on document analysis
A Enhances client discussions

A Example of Usage

A ldentifies Roth conversion
opportunities from tax returns

A Visualizes data for CPA discussions

A Pricing Structure
A $1,500/year for one advisor

A Enterprise Pricing



WEALTH
COM
(ESTATE
PLANNING)

AComprehensive Estate Planning
Platform

ABuilt for financial advisors
AValid in all 50 states

AUsage
AClients create estate plans online

ASupported by estate planning
attorney

Almpact
A Streamlines estate planning process
AAdds revenue via attorney services

AExample
APricing
ANote



PDF ELEMENTS (ADOBE
ALTERNATIVE)

A Easy PDF Solution
A Create, convert, and edit PDFs

A Usage
A Summarizes documents like RSU grants and tax returns
A Redacts sensitive data such as Social Security numbers

A Example
A Summari zed a cl i ent-gagingsuggestionst ur n wi t h t
A Highlighted key sections

A Impact
A Faster and cheaper than Adobe
A Al summarization

A Pricing




NOTION
FOR
W =S
(CLIENT -
FACING
KNOW -
LEDGE
BASES)

A Usage of Notion for Websites
A Integrate with tools like HelpKit or Simple.ink

A Build client -facing websites or knowledge
bases

A Examples include FAQs and financial guides

A Impact on Client Interaction
A Creates professional, low -cost websites
A Reduces support queries
A Example: Client portal with HelpKit reduced
emails by 50%
A Pricing Information
A Notion Free plan sufficient
A HelpKit starts at ~$25/month

A Additional Notes



QUILLBOT
(WRITING
AND PARA -
PHRASING)

A Usage of QuillBot

A Al-powered paraphrasing

A Grammar checking

A Summarization for client

communications and marketing

A lmpact of QuillBot

A Enhances email clarity

A Speeds up content creation

A Example: Rephrased a client email for
professional tone in seconds

A Pricing
A Premium plan: ~$20/month (2025
estimate)
A Free plan available with limited
features

A Integration



A Usage of Seminar Summaries

A Record conference sessions via Jump
Al

A Transcribe into thematic bullet points
for staff sharing

A Example of Usage
S E M I NAR A Summarized Secure Act 2.0 catch-up

SUM - provisions (ages 60 863) from a seminar
AShared with staff who

MARI ES A Impact of Seminar Summaries

A Maximizes conference value
A Keeps team informed
A Saves time on manual note-taking

A Note on Staff Confirmation
A Staff confirm receipt



STRATEGY
AND
MARKET -
ING WITH
LLMS

A Usage of Grok/QuillBot
A Strategy sessions
A Marketing meetings
A Content creation (e.g., press releases)

A Example of Efficiency

A Generated three press release versions
In two minutes

A Tailored to Boulder practice

A lmpact on Marketing Tasks
A Streamlines brainstorming
A Saves hours on content creation

A Other Uses

A Summarized nonprofit whiteboard
notes into semester -based goals with
KPIs



SECURITY AND PRIVACY

A Security and Privacy Concerns
A Large language models and data training concerns
A Cambridge -approved tools offer privacy settings

A Client Perspective
A Clients share personal details on social media
A Data risks with platforms like Google Drive, AWS

A Upcoming Jump Al Feature
A Summarize emails, notes, and CRM data for client prep
A Pending Cambridge approval
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ACCURACY AND
TRUST

A Al is not infallible
A Verify outputs as you would with a junior
advisor
A Example of verification
A Edit Jump Al notes for misspellings

A Correct incorrect task assignments



A Vision of Al in Financial Advisory
A Consolidates disparate data sources
A Creates comprehensive client reports
A Hiahliahts tasks and recent life events

- UTU RE O - , ldentifies outstanding actions

Al IN A Impact on Advisors

A Frees advisors to focus on client

I:I NANCIAL relationships

A Enhances community impact

ADV' SO RY A Supports growth goals

A Example of Al Integration

AWeal t hbox6s Al integrat
PAVVAS

A Summarizes client data



